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Ambiente Trends 23+ focus on sustainability, unexpected 
new creations and design icons  

Frankfurt am Main, September 2022: Ambiente Trends 23+ offers an overview of 

new products from the entire consumer-goods sector - new in 2023 are the trends 

for New Work and the modern workplace. The first place to go to experience the 

trends live is the Trend Area in the foyer of Hall 4.1. From 3 to 7 February 2023, the 

area will offer both trade visitors and exhibitors valuable inspiration and daily 

lectures to delve even deeper into the trend worlds.   

The Ambiente Trends 23+ stand for living worlds that offer new sensations and 

experiences. The three trend worlds provide new impulses, stimulate creativity and invite 

you to adopt unusual perspectives. In doing so, they tie in with developments of previous 

years and convincingly take them further. In particular, sustainability and the associated 

material research, new aesthetic solutions, craftsmanship and digital innovations can be 

found.  

On behalf of Messe Frankfurt, the style agency bora.herke.palmisano will pick up on the 

relevant trends in the consumer-goods sector and, on the basis of the trend themes, 

select suitable products for Ambiente 2023 exhibitors. These will be presented to the 

international trade-fair public at the Trend Show from 3 to 7 February 2023. "After two 

years in a state of emergency, the signs are noticeably pointing to a new start. In our 

research, we have found powerful living themes that answer the pressing questions of our 

time in very different ways. What they all have in common is a close connection to people, 

their feelings and their experiences," says Annetta Palmisano, bora.herke.palmisano style 

agency.  

unknown beauty_strange + gracious: mixed reality aesthetics meets the unknown 

unknown beauty_strange + gracious is the name of the first of the three trends. Here, the 

longing for new, surprising experiences plays a decisive role. This trend reflects a living 

theme that combines unconventional grace and incredible new creations. The unexpected 

makes its way into the familiar living environment here.  

The unknown beauty_strange + gracious colour palette features intense, extravagant 

colours alternating with lovely and soft nuances. The micro colour themes allow for 

individual interpretations and focal points ranging from cool to intense, from neutral to 

eccentric. Multicoloured and shimmering tones dominate, as do iridescent rainbow effects 

or wet looks.  

In terms of materials, the focus is on abstract, alien shapes and unconventional surfaces. 

The dissolution between analogue and digital, real and virtual worlds is also being pushed 

forward. The convergence of craft and technology brings forth new products.  



As a living theme, unknown beauty_strange + gracious has surprising solutions in store: 

"Here, the focus is on fascinating colour schemes and unexpected aesthetic solutions. 

Situational patterns, ambient reflections and the play of light and shade create remarkable 

visual effects. From extravagant to bizarre, always extraordinary and glamorous in a 

special way." Palmisano sums up this trend. 

calming nature_careful + pleasant: New vitality meets closeness to nature 

The second trend, calming nature_careful + pleasant, focuses on the calming power of 

nature. Organic shapes, gentle colours and a careful use of resources are just as much 

the focus here as the relationship between man and nature. Organic shapes and designs 

are supported by soft colours.  

The colour palette focuses on natural tones, which have a particularly gentle effect with 

their delicate pigmentation. The cooler orientation features shades from the plant world, 

while the neutral range shows stone and metal shades. Moss, clay and a rosé nuance 

determine the warmer expression. 

More and more, calming nature_careful + pleasant blurs the boundaries between 

technology, research, art and craft. The life cycles of materials provide an important 

source of inspiration. New solutions are offered, for example, by waste materials that 

become new raw materials. 

Nature is always included in this trend world, including in the office: the working 

environment also benefits from a clear, calm design language. Seating furniture, tables 

and luminaires appear focused on the essentials. Biophilic light gives office and work 

spaces a natural look.  



"Material research is still one of the most important strategies in design and 

interdisciplinary design studios are constantly researching innovative, sustainable 

materials. The path towards circular design remains the greatest concern and will 

accompany us continuously over the next few years," says Palmisano. 

lasting ideas_passionate + evocative: design icons meet the here and now 

The third trend, lasting ideas_passionate + evocative, condenses the ideas of outstanding 

design icons into a living theme that seeks solutions for the here and now. The designers 

recall classic, iconic designs, but the design results are fundamentally new and modern. 

Graphic and striking, with strong colours and concrete shapes, memories of design icons 

are evoked. The focus is on the desire to reinterpret familiar concepts: well thought-out 

concepts can be seen that deal intensively with new needs. 

Where our living environment is increasingly also becoming a working environment, 

modular, versatile solutions are found.  

The lasting ideas_passionate + evocative colour palette forms the basis for powerful 

designs: petrol and blue nuances dominate the cool range, while intense orange-red with 

shades of violet and yellow lead the warm orientation. Both the individual colour and 

sophisticated colour compositions, for example in graphic-plaque patterns or modern 

mosaics, characterise this trend.  

The overall concept is clearly in the foreground at lasting ideas_passionate + evocative, 

so different materials can also be used: Soft or solid, made of natural or recycled 

materials. Materials such as stone or marble emphasise durability, as do modular and 

versatile objects. 



lasting ideas_passionate + evocative shows that not only home furniture but also other 

functional products can be used in a particularly flexible way. In the area of working and 

living, too, the adaptability of our living environment is perpetuated by multifunctional living 

objects. "At the same time, craftsmanship and the idea of manufacture, where special 

pieces are produced in small editions or even as one-offs, play an important role. Many 

products are functional and yet always a design statement," says Palmisano.  

The trend experts from the style agency bora.herke.palmisano will report on the three 

trend worlds twice a day from 3 to 7 February 2023.  

The expert lectures will take place in the Conzoom Solutions Academy in the Europa 

Room, Level 4.0 Foyer at the following times: 

Friday, Sunday, Monday, Tuesday at 11:45 a.m. and at 2:45 p.m. respectively.   

Saturday at 12:45 p.m. and 3:45 p.m. 

From February 2023, Ambiente will be held at the Frankfurt exhibition center at the same 

time as the leading international consumer goods trade fairs Christmasworld and 

Creativeworld. 

Ambiente/Christmasworld: February 3 to 7, 2023 

Creativeworld: February 4 to 7, 2023 
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Leading international trade fair Ambiente 

New perspectives open up undiscovered opportunities: As the leading international consumer goods trade fair, 

Ambiente maps the changes in the market with an eye to the future. For five days, it presents a unique mix of ideas 

and products - and is the platform for global trends. For Table, Kitchen and Housewares, the fair is the unrivalled No. 

1 in the Dining segment. In Living, all styles and market segments can be experienced around the home, furnishing 

and decorating. Giving presents gifts and personal accessories in all facets and will in future offer high-quality 

stationery as well as articles relating to school supplies. The new Working section fleshes out the working worlds of 

tomorrow. With its future-oriented HoReCa and Contract Business segments, Ambiente also has a strong focus on 

the international contract business. The major themes of sustainability, new work, design, lifestyle, digital expansion 

of trade, and future retail accompany the event, as do a large number of industry events, young talent programs, 

trend presentations and awards ceremonies. Due to its unrivaled product range in terms of breadth and depth, it is 

unique worldwide and offers the best connections for making contacts and finding new business partners.  

Home of Consumer Goods - the new one-stop store for the global order season 

Under the motto "Home of Consumer Goods", Ambiente, Christmasworld and Creativeworld will be held 

simultaneously for the first time at one of the world's most modern trade fair centers from February 3-4 to 7, 2023. 

The newly created combination of three successful leading trade fairs at one location at one time thus combines their 

strengths and thus offers an unprecedented, simultaneously available, future-oriented product range in quality and 

quantity. Global business with large volumes is intensified. Messe Frankfurt will continue to offer the largest platform 



for global sourcing outside China. Frankfurt is thus the center of the global order season, strengthening synergy 

effects and efficiency for all participants, and is thus the one, comprehensive inspiration, order and networking event 

for a globalized industry. This is where the newest trends are presented and the global metatrends are experienced 

and made visible. 

nmedia.hub - The order and content platform for the home & living industry 

The digital order and content management for brands and retailers in the consumer goods industry extends the trade 

fair and enables orders 24/7, 365 days a year.  

www.nmedia.solutions

Conzoom Solutions – the platform for retailers 

Conzoom Solutions is a knowledge platform that offers the consumer goods industry a wide range of studies, trend 

presentations, workshops and guidelines for the point of sale. It provides a complete overview of Messe Frankfurt’s 

international portfolio in the consumer goods sector – bundling a wide range of information for retailers. 

www.conzoom.solutions 

Background information on Messe Frankfurt 

The Messe Frankfurt Group is one of the world’s leading trade fair, congress and event organisers with their own 

exhibition grounds. With a workforce of 2,200 people at its headquarters in Frankfurt am Main and in 28 subsidiaries, 

it organises events around the world. As in the previous year, annual sales for 2021 were significantly lower owing to 

the COVID-19 pandemic: approximately €154 million compared with Group sales as high as €736 million in pre-

pandemic 2019. We serve our customers’ business interests efficiently within the framework of our Fairs & Events, 

Locations and Services business fields. Sustainable business practices are a central pillar in our corporate strategy 

and strike a healthy balance between ecological and economic interests, social responsibility and diversity. Another 

of Messe Frankfurt’s strengths is its powerful and closely knit global sales network, which covers around 180 

countries in all regions of the world. Our comprehensive range of services – both onsite and online – ensures that 

customers worldwide enjoy consistently high quality and flexibility when planning, organising and running their 

events. We are using our digital expertise to develop new business models. The wide range of services includes 

renting exhibition grounds, trade fair construction and marketing, personnel and food services.  

With its headquarters in Frankfurt am Main, the company is owned by the City of Frankfurt (60 percent) and the State 

of Hesse (40 percent).  

For more information, please visit our website at: www.messefrankfurt.com


